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➢ The Tourism Advisory Board led development of the new Tourism Growth Plan to 

provide a framework for sector growth across Leicester and Leicestershire and was 

successfully launched in October 2019 by England Director of Visit England/Visit Britain 

at one of the best attended Leicester Business Festival events.

➢ Tourism performance exceeded previous years with over 35.3 million people (up 1.3%) 

visiting Leicester and Leicestershire last year and tourism was worth more than £1.9bn 

to the local economy, up 4.4%.

➢ “Uncover The Story” was developed as a unique partnership campaign brand for raising 

our tourism profile. Fifteen key attractions were engaged as part of the Phase I roll out 

planned for mid-2020.

➢ A new Business Tourism service delivery model was developed to capitalise on this 

important sector for start Autumn 2020.

➢ Developed Place Marketing websites to attract over ½ million new users in 2019/20.

➢ Introduced new tourism e-newsletter sent to over 1,700 people who have requested 

receipt

KEY ACHIEVEMENTS 2019/20

Tourism
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Investment

➢ Worked with over 200 new business enquiries during 2019/20, as well as existing clients, 

to attract their investment, delivering over 500 new jobs and over 250 jobs safeguarded.

➢ Developed new Inward Investment messages working alongside Hatch Regeneris and 

Adam Breeze and produced new collateral to attract investment in key sectors.

➢ Established an InvestinLeicester LinkedIn page, developing over 1,000+ targeted 

connections and achieving more than 35,000 views of positive business investment posts 

about Leicester and Leicestershire.

➢ Worked with Department for International Trade to develop a High Potential 

Opportunity (HPO) to promote Space-related industries globally, with initial investments 

secured and also submitted a bid for a new Healthcare Rehabilitation HPO aligned to the 

emerging Local Industrial Strategy.

➢ Produced a new high-quality Strategic Sites map to support investment and as a tool for 

our Business Ambassadors.

➢ Secured 2019/20 funding to start a Key Account Management Programme to grow our 

existing foreign-owned business base.
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PERFORMANCE INDICATORS 2019/20
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• Covid 19 severely impacted tourism and hospitality sector

• Domestic tourism spend forecast at around 50% of 2019 levels, and inbound worse and changing

• Tourism Recovery Framework developed to form part of the Tourism Growth Plan:-

• Championed by the Tourism Advisory Board

Sector engagement, knowledge sharing and webinars promoting support available, with over 150 

business people benefitting from the webinar advice.

Supporting the development and administration of local and national grant programmes aimed 

at sector recovery.

Encouraging local businesses to sign up to “We’re Good to Go” industry safety standard to give 

consumer confidence, with 212 business across Leicester and Leicestershire achieving the 

Quality Mark.

Embracing the Visit England “Know Before You Go” campaign within marketing activity.

Raising awareness of tourism and hospitality sector re-openings to encourage tourism.

Delivering key projects to stimulate consumer demand in both the leisure and business tourism 

segments

STRATEGIC TOURISM 2020
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➢We’re Good to Go! feature 

on Visit Leicester website to 

promote businesses that have 

reopened.

➢ Feature linked to Visit Britain 

campaign site ‘Know Before You 

Go’ for national exposure.

➢Consumers informed through 

e-newsletter.

➢ Sensitivity during Leicester 

local lockdown.

STIMULATING CONSUMER DEMAND
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➢ Domestic leisure tourism will return first and Uncover the 

Story is well placed to capitalise on this.

➢ Following the initial workshop with 15 Phase I businesses, 

work on story development was interrupted by Covid-19

➢ All businesses now contacted to re-engage them and over 

half have produced stories in final or draft form. Remaining 

half have marketing staff on furlough or more pressing 

priorities 

➢ Plan is to have at least 15 key stories ready for launch

➢ Campaign launch will follow the Visit Britain campaign 

We’re Good to Go which will focus on getting the sector 

open safely.  

UNCOVER THE STORY

36



37



38



39



40



41



42



➢ Covid 19 impacting on development. Delayed 
planned openings for larger meetings from at least 
October.

➢ Business Tourism website has been procured 
and design progressing well.   Aligned to other 
place marketing websites.

➢ Business Tourism Service Membership –
model developed to reflect market.

➢ The Meetings Show at Olympia intended launch 
in October 2020.  Also attending CHS Birmingham 
- Corporate Hospitality Show in October.

➢ Covid 19 business support – sharing advice and 
support for Meetings industry with potential 
members.

➢ Business Tourism Assistant post – currently 
recruiting.

BUSINESS TOURISM
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• Business confidence impacted by Brexit, government elections, global economic challenges 

and now Covid-19.

• Increasingly important to engage and support existing businesses, while looking to attract 

new.

• Working alongside local councils, Leicester and Leicestershire Local Enterprise Partnership 

(LLEP) and the Growth Hub, Midlands Engine and Department for International Trade.

• Strengthened Team with Oliver Whittaker joining as County secondee.

• Handholding inward investment/business relocation enquiries

• Maintaining up-to-date commercial site and premises database; Property and site selection support for 

businesses

• Pro-actively reaching out to showcase Leicester and Leicestershire and attract investment

INWARD INVESTMENT
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• Re-designing our Inward Investment website to be 

more client focused.

• Creating a new Inward Investment brochure, 

showcasing Leicester and Leicestershire’s location and 

sectoral strengths and opportunities.

• A new 2020 strategic sites map highlighting key 

development and investment opportunities across 

Leicester and Leicestershire.

• New photographic images and video and written 

business / investment case studies.

• Sounding with Business Leaders.

• Soft launch with promotion at Leicester Business 

Festival and other virtual events.

INWARD INVESTMENT TOOLKIT
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• Cost effective way of communicating positive business 

impressions.

• Over 1,310 ‘connections’ have been established to 

help promote and raise awareness of business 

confidence and investment.

• 81 articles either shared or created – circa 6 per 

month

• Over 87,800 page views

• Site specific opportunities showcased to drive traffic 

to Inward Investment website

LINKEDIN PROMOTION
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• Inward Investment group established involving all districts and Department for 

International Trade (DIT)

• More joined up approach

• Secured funding from DIT to deliver a Key Account Management project to support the 

growth of foreign-owned businesses from March 2020, with the appointment of Salma 

Manzoor to lead the project.

• Developed Space industry High Potential Opportunity proposition with DIT to signpost 

international investment and grow the sector.

• High Potential Opportunity propositions now starting development for:-

• Life Sciences – Rehabilitation – Leicester and Leicestershire

• Connected & Autonomous Vehicles – across 5 LEP areas, including LLEP.

INWARD INVESTMENT
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• Mark Oakley

• Director of Inward Investment and Place Marketing

• mark.oakley@leicester.gov.uk

• 0116 454 3840

• 07849 079482
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